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General

The Fast Lube Operators Survey is much-requested by both newcomers to the fast lube industry and seasoned operators who use
it to evaluate the success of their own operations. National Oil & Lube News also publishes regional breakdowns of this survey that
compare data for fast lubes located in specific parts of the country with national averages.

Survey results for 2004 are presented to the right in two categories. The first of the two 2004 columns indicates results for compa-
nies operating “Less than 30 stores.” The second indicates results for those companies operating “More than 30 stores.” Results
for 2000, 2001, 2002 and 2003 are for reference only and represent companies operating “Less than 30 stores.”

The responses for 2004 account for 4,805 facilities and include fast lube stores operating in all 50 states.

Operations 2000

2001

2002

2003

2004

Less than Less than Less than Less than Less than  More than

30 stores 30 stores 30 stores 30 stores 30 stores 30 stores

Independent/company-owned facilities ...........ccccovveieeenenen. 85%...ccceeiiunn. 84% .ccciiiuiaannn 87%.coveeaunannn 85% ..ooifieeennns 83%..cueeinnnn 41%
Franchised facilities............ocoociiiiiiiiii e 15%.ccccciiiienn. 16% ccceeeiiinne 18% .. 15% .oooifuveeeen. 17%..ccc........ 59%
Member of fast lube trade association...........cccceccceeeeriuneenn. 57%.ccuuiiiiiiinn 59% ...ccccuiiiann. 66%....cceviunnnn 55% .uifeeeennnn 52%.......... 100%
Years in the fast lube business ..........cccoccviiiiiiiie, 76, 8.1 s 8.9 i 8.2 .. 91 s 22
Number of facilities per reSponSse ..........cccoccveieeeiiieiieenieenns 2.1, 2.0 i, 1.9 . 1.8 .. 2.0, 445
Number of bays per facility ..........cccccvviiiiiiiee 3.0, 2.8 s 2.7 i 3.0 . 3.0, 3.2
Fast lubes within three miles of respondent .............c.c..c.e... 24 i, 24 i 25 i 24 . 24 . 1.8
Oil change facilities within three miles of respondent........... 6.4, 54 . 6.3 55 . 55. 3.9
Competitors discounting their oil changes ..............ccccccuee.e 90%...cccceeiunnn 83% .ceeiiiiieinns 88%..ccccviunnnn. 81% .oooifuveennns 86%.......... 100%
HOW MUCH ..o $4.81.............. $4.94............. $4.88.............. $4.75 ... |....... $5.10.......... $4.40
Operators discounting their own oil changes...................... 55%..cccciiiiiiins 62% ..ccvcuveeanns 58%..ccciiiuuennn. 67% oot 72%.couennn. 96%
HOW MUCH ..o $3.39....ccene. $3.59 ... $3.31 ., $3.51 ... | $3.86.......... $4.60
Population within three-mile radius of best store............ 38,051............ 28,324 ............ 33,775............ 33,534 .....[..... 29,793........ 56,667
Daily traffic count in front of best store ............ccccvvvieiiiis (V7= (V7= U n/a........... 21,755 .....L..... 21,484........ 21,667
Customer base that is female ..........cccccoecoeiiiiiiiiiiiiee e, N/a...ccccceueenn 51% oo, 50%.cccccceiuunns 50% ...ouifeeeennnn 51%...cccueee 51%
Number of stores operator will open in next 12 months........ 04 04 . s 0.3 i 0.3 ... 0.2, 17.0
Price of standard, full service LOF/multipoint check....... $24.71............ $25.35............ $26.86............ $26.71 .....|..... $27.36........ $29.44
Cost of goods for standard, full service LOF .................... $8.29......uue..... $8.54 .............. $8.40.............. $8.73 ... $9.13.......... $6.82
Time guarantee offered...........ccccevieiiiiiiiiic i 183%..cciiieennn. 8% e 10%.ceeiiieeennn. 5% .cooiifeeinnnnne 16%..cveeennee 23%
Operators who offer basic, low-cost LOF service ................. (V7= nfa...... 7% eveeeaeinnnnn. 26% ..ooiivennnnn. 32%..c.cuunn.... 47%
Price, if offered .......ccoooviiiiieiieee e (7= O, nfa............ $22.51............ $21.89.....|..... $22.29........ $22.49
Operators who offer up-scale/premium LOF (specialty/high mileage motor oil)................... N/a.... n/a...lo.... 89%............ 96%
Price, if offered .......ccoooeviiiieiieeeeeeeeeeee e (7= N/a..ccceeeeeeenn. (7= D n/a.....|... $37.28........ $43.59
Operators who offer up-scale/premium LOF (synthetic motor olil) ................ N/a..cccoceeen. N/a..... nfa...lo.... 95%......c...... 96%
Price, if offered .......ccooeeieiiieieeeeeeeeeeeee e N/A..ccccceeuunn. N/a..cccoeeeeeennn. N/A..cuucceennn. n/a......|... $48.49........ $54.65
Operators increasing LOF price in the past 12 months ..... T2%.ceuiiiiiaanne 66% ...ovvveeeennnn. 34%..ccuueeannn. 51% coofeeeen. 40%............ 60%
HOW MUCh? ..o $1.43.............. $146.............. $1.49.............. $1.47 ... .. $1.30.......... $1.18

Ticket total ......oooiiiiii $35.25............ $36.66............ $38.51............ $39.18......|..... $40.36........ $50.49
Number of cars serviced per day .........ccccocevrieiiiiieineennen 40.6.....ccceee... 41.4 .. 40.3...ccccieens 37.6 .} 37.0............ 36.7
State inspections per day (by facilities that offer) ................. N/a.......... N/a...coeueene. N/a...... nfa...fo.... 171 e, *
Break-even car COUNt.........coooiiiiiiiiiiiiiiiiiecee e 26.6....ccuvieennn. 26.7 ooiiiiiiine 25.8. i 248 ... . 24.0............ 26.1
Percent of business that is repeat...........cccoceeviiiiiins 69%.....cccevunnn 70% ..uveeeeannn. 72% .cccouannnnn. 73% wveiteveann. 72%............ 68%
Operators who own their building/land.............c.ccccocveiieeennn. Na..... N/a..ccccoeeeens nfa......... 73% .ccoitoeennnn. 67%...cccuun 42%
Operators who lease their building/land..................ccccocee. Na............. Nfa..... nfa........... 27% ...k 33%..cccc..... 58%
Building/land costs for most recent fast lube (if owned) ....... N/A...ccoeeennannn nfa...... N/A.iiiiiiiiinns nfa...... . $460,234....$681,250
Cost for leasing building/land (per month) .........ccccccceevennee Nfa.................. N/A ... n/a............ $3,600 ......|..... $3,944........ $6,580
Equipment costs for fast lube..........coovvceeeiiiiiiiiieeeeee N/A..coueeunnnn. n/a.......... $55,822.......... $43,166 ...... ...$42,253...... $71,750
Operators planning to sell their facilities next year ............... T 8% .cooiiiiiin 8% .coviiiiiins 6% .coutfieeiiannn. 9% .cceiiannn 0%
Mention 3,000-mile oil change intervals to customers........ 78%.ccueeeeeunnnnn. 81% cceernnn. T7% .. 89% .....bueeeeen. 89%............ 44%
Miles customers drive between oil changes ..................... 4,397 ... 4,409.............. 4,317 ...cccuun.... 4372 .....L....... 4.227.......... 4,777
Portion of overall sales made up of fleet accounts............... N/a........ 1% e 10%..cccieeenee. 1% oo M1%.eeeeeen. 8%
Average number of vehicles per fleet ... Nfa............ Nfa........ 6.5. i 7.6 .ol 7.7 9.0
Businesses that use mobile unit to service fleets............ N/a...ccoieennaannn nfa..... N/A.iiiiiiiinns nfa....bo.... 0.4%.coeeiiiaaanns *

* insufficient data to calculate

n/a: question not asked




Employees 2000 2001 2002 2003 2004
Less than Less than Less than Less than | Less than More than
30 stores 30 stores 30 stores 30 stores 30 stores 30 stores
Length of employment for managers ...........ccccoceeivieiiiciiicnineenns 4.3 yrs....... 49 yrs.......... 46 yrs......... 4.7yrs...|..4.8yrs....... 3.6 yrs
Length of employment for technicians ...........cccccccvveeiiiiiiiieennnn. 1.9 yrs........ 2.1 YrS e, 2.0yrs ......... 20yrs....|..2.1 yrs....... 1.1 yrs
Hourly rate paid to lube techs .........oooiiiiiiiiiii e $7.36.......... $7.75 ............. $7.75 ........... $8.00........... $8.11........ $7.93
Annual salary paid to managers ..........ccoccvereieiiieiiieeeeee $31,000......$32,416 ......... $32,519 ....... $32,850...... $33,640.... $36,444
Annual salary paid to owners (if full-time employee) .............c..c....... n/a........ na....... $54,835 ....... $48,619 ... $47,331 .. *
Average number of employees per StOre...........cccouvverieerciicicecniieenns nfa......... N/a ..o na........ na..j.... 58...cccee... 8.0
Operators testing employees for drugs..........ccccoeviiiiiiiciiec e, 27%........... K B/ 27% .oueeenne. 28% ... ...... 38%.......... 88%
Hours of formal training employees receive per year.........cccccceeevnnnns P SR 27 i 23 s 30 .0, 29, 54
Operations that perform background checks on employees ............. n/a...... n/a ... 43% .eeeeannn. 50% .ccdfernns 55%.......... 93%
Operations that use surveillance cameras.............cccceeviieieiiiieeennnee. Nfa..cc...... n/a ... 22% .covv 21% .oodeennn. 30%.......... 88%
Carwash 2000 2001 2002 2003 2004
Less than Less than Less than Less than Less than More than
30 stores 30 stores 30 stores 30 stores 30 stores 30 stores
Percentage of lube operations offering on-site carwashes............. 26% ..ovveeen.. 33%.cccceiiinnnn 26% ..vveeeennnn. 32% .....)ueee.. 30%.......... 19%
Type of carwash: Full service ........ccooccvveeecieeennnne.. 34%........... 31%.ccuenenee. 19% ............. 34%.....|....... 19%.coveeennee. *
Exterior tunnel ...........cccoceeiiineen. 9% .o 21%.ciiiien. 18% wcceennnnns 28%.....Jc.c.... 26%.....cccuuueee *
In-bay automatic...........cccceeeen. 46% ........... 44%.............. 49% ............. 34%..... ....... 48%................ *
Self-service spray.......cc.ccceeveennen. 1% oo A%...ueeeannn 14% .ooveennee. S Y 8% e *
Percentage offering free carwash with lube service ...................... 51% ........... 42%.ccocunnnn. 34% oo, 60%.....0....... 52%.cciiiiiiins *
Operators planning to add a carwash to an existing fast lube........ 27% .ouvenn. 22% i 25% .cccuennee 17% ... ....... 10%.cccccnnes 0%
Type of carwash: Full service .......cccooceeveiiiieeiie. 15% ........... 27%.uuuene.. 13% wcceennnns 1% .. 14%.....cccuuue... *
Exterior tunnel ..........cccccceeiiieen. 24% ........... B31%.eeeeiiinen. 34% .cocvaunne. 63%.....]uee... 46%..ccciiuenannns *
In-bay automatic...........ccccccceeee.. 57%............ 38%...ccuu..... 50% ....c........ 23%..... ....... 34%....cccuue.... *
Self-service spray.......cccceecueeeeennen. A% oo 8% .eeiiiiiiiiins 3% ceiiiiiiiinn 1€ 12N 5%.ccciiiiiiinnn. *
Operators offering detail Work —........ccoccveeeeiiiieiiiee e, 12% ........... 10%.cccccecnn... 10% wcceeennne 10%..... ....... 12%...c........ 0%
Impulse/vending item sales ... 30% ........... 24%.............. 24% .cccoune... 24%.....|....... 22%..cc...... 47%
Monthly gross income from impulse/vending items ....................... $839.00 ..... $455.25......... $360.28 ....... $403.11...... .$577.64....$403.12

Profitable/New Services 2000 2001 2002 2003

2004

Less than Less than Less than Less than Less than More than

30 stores 30 stores 30 stores 30 stores 30 stores 30 stores
Most profitable add-on service:
ATF €XChanQe .......ooouiiiiiiiiieeee e 48%........... 49% ... 38% ... 37% ... ....... 43%.......... 22%
Air filter replaCement ........cuuiiiiiiii e 6%.ccccc..nn 183% wevveeiiinns 15% woveeiiinns 17% .oofeeee. 183%.cccuecnn. 0%
Radiator fluSh ..........oooii e 5%-..cccccnnn. 9% e 4% ............. 11%.... ....... 12%............ 0%
Tire rotatioN/IEPAIN .......ueie e 9% .ceeeeaannnn 8% oo 183% cooveenns 18% ....fueeeee. 1M1 %.ccc..... 10%
Fuel injection Cleaning.............ceuuieiiiiiiiiiiiie e 5%..cccc.... 10% oo 13% woveeeins 10% .ccfeveeen. 9%.......... 57%
AdAItIVE SAIES ... 3% i 2% oo 5% coiiiiiinne 3% coofeeeiannn 5%.cunnnnn 0%
Belt replacement .............oooiiiiiiiiiiiii 7% T% oo A% oo 5% ... ... 3%.ccccennnn. 0%
Differential SErVICE ........cuuveiiiiiieiiiiie e 3% oo 4% .oveeiiiieenn 4% v 2% .oofeeennns 3%..uuennn. 11%
Wiper blade replacement .............ooooviiiiie e 2% o 6% e e 2% oo 2% e 0%
New services planned for next year:
Cabin air filter replacement .............occeveiiieiiiiiiiii 8%........... 19% wooeeeeee. 23% ooeeenn... 30%....J....... 23%............ 0%
Power steering fluid flush ...........cocoiiiiiiii 6%........... 14% .............. 20% ..ooeennenn. 18%.... ....... 21%.......... 45%
Air conditioNer SEIVICE .........cueiiuiiiiiiiiiiee e 9%..eveenn 9% oo 8% v 7% ....)....... 16%............ 0%
Glass treatmeNnt/FEPAIN..........eeivieiiiiieeie et 14%............. 8% weeeiiiannn 16% .evveenneee. 24% ....)....... 15%.......... 45%
Tire rotation/balancCe.............c.coooiiuiiiiiiiiiie i 15%...cuuuee... 8% oo 8% oo 10% ... ....... 14%............ 0%
C00Iant FIUSH ..o 6% .eeiiiiieanns A% oo, 3% weiiieeaienn 3% oo 4%..cccouenn 0%
CArWEASI ..t e e e e nnneeens 10%........... 14% wooeennee. 10% coeveeeenneee 3% ooeeennn 2% e 1%
Mechanical engine flush............ccccooiiiiiiiii 7% cccueannn 5% eeiiiiienn 4% .o 2% ..o 2% 0%
ATF €XChaNQES...cciiii ittt 4% .cccuueaann. 8% .ooviiiiienn 3% weviiiiiiins 2% oodeviiannn 2%.ccciiinnn 9%

* insufficient data to calculate  n/a: question not asked




Insurance 2000 2001 2002 2003, 2004
Less than Less than Less than Less than | Less than More than
30 stores 30 stores 30 stores 30 stores | 30 stores 30 stores
Workers’ Comp rate (per $100 of payroll): for techs ..................... $3.96......... $3.98............ $4.44 .......... $4.30....)... $5.04........ $7.17
Per-store amount of Workers’ Comp claims: Less than $1,000 ........ n/a........ nfa....... n/a........... 94%..../..... 90%.......... 43%
More than $1,000 .........ccoooeeeeeeean. nfa............ nfa.un.... nfa ... 6%....)..... 10%.......... 57%
Annual cost of insuring a fast lube facility...........cccccceeveeeneenes. $4,361 ....... $4,186 .......... $5,497 ........ $5,957...... $5,122...... $2,304
Amount of per-store warranty work performed during preceding 12 months
n/a......... nfa.......... $1,649........ $1,350....). $1,287...... $1,602
Keys to Success 2000 2001 2002 2003 2004
Less than Less than Less than Less than | Less than More than
30 stores 30 stores 30 stores 30 stores |30 stores 30 stores
Factors that will determine future success of fast lube industry:
CUSTOMET SEIVICE ..ottt 25% ........... 49% oo 54% ............ 55%....]..... 65%.......... 67%
Quality EMPIOYEES .....cooiiiiiieeiie ettt 21% ..o 23% ..uuueenenn. 21% .oveeeen. 18%....{..... 20%.......... 22%
(O T ot 1V ) ¢ TR P 9% ........... 12% e 8% cuuuenn... 12%....|....... 8%..ccuu... 11%
(@701 101 011 11110] o [P RO R 12% oo 4% .ooeiiiiiannnn 4% .coviiiaannnn 5%....fueeenn. 3%.eeeeenne 0%
COSt Of GOOAS ...ttt 11% e 8% evevviaaann 8% v T%....|....... 2%.....uu.... 0%
Extended oil change intervals ... 8% .ooiiaennn A% coveeiaannn 5% woeiiieenne 3%...deeeenne 2%.eeieinne. 0%
Advertising 2000 2001 2002 2003, 2004
Less than Less than Less than Less than |Less than More than
30 stores 30 stores 30 stores 30 stores |30 stores 30 stores
Percentage of sales designated for advertising/promotion................. 5% ceeeiiiiennnn 6% weeeiiieeaanns 4% .ooeeanann 4%..... ...... (S5 Z Y 4%
Percentage of that figure that is CO-0p .........ccccvevciiiiiiiiin, 24%........... 29% ....uunn. 19%............ 22%.....0.... 21%............ 1%
Operators who send reminder cards to CUSIOMErS........cccceeevveeenns 73% wcuveannnn. 58% .eevveeennnn 63% .eeveennnnn 50%.....J.... 51%.......... 70%
Operators offering discounted reminder cards............ccccocvveverenen. 72% ........... 78% ...uueee. 73% ... 75%..... e 81%........ 100%
RESPONSE Fate .....eeiiiiiiiiiieie e n/a.......... n/a......... 35% ...ovveen. 38%.....J....31%.......... 24%
Other than advertising and coupons, operators’ most successful promotions:
ST = To = PP P PSPPSR PR PPN . 30%.......... 25%
COMMUNILY INVOIVEMENT ...ttt et e ettt et e et e et e e e e e i 21%.. 38%
(72 1T T o R v 19%.ccie. 0%
PromOotioNal QiSCOUNTS ......coieiiiii ittt e e ettt e e ettt e e ea bt e e esbe e e e easte e e e ensneeeeannneeeennns v 17%... 37%
[T 1= o = PR PPPURRR PP ARP 9%...uveiennn. 0%
[ = Lo 1o T =Y g 0] -SSR RRRRRUURRURRRR AR A%.cuuuunne. 0%
| n/a: question not asked |
Best Forms of Advertising for Fast Lubes Employee Benefits (LT30)
(LT30) (Percent of lube operators who offer)
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Sales

2000 2001 2002

2003

2004

Less than Less than Less than Less than Less than More than
30 stores 30 stores 30 stores 30 stores 30 stores 30 stores
Yearly sales per store:
$0-200,000 ..........c.vue......... 9%.ccuvurnnnn. 10% ceueneennnn. 10%.cueeceunnnn.nn. 15%.ccccini] ... 15%..ccuuunnnnnn.. 0%
$200-400,000 .......ccceneeee.. 31%.cuceeennns 26% ..counnnnnnnn. 2% .ccvueieennnnn. 7% eeeeiii]nnnnnn 32%..cccvirnnnnnnn 0%
$400-600,000 .........cccuueee... 38%..cceeeennn. 32% v, 27% cevueeieennnnn. 24% .iiiiinnnn 27%.eeueunnnn.. 44%
$600-800,000 .......cceeeeenneeee 22%..cvuieaannnn. 31% cevveeeeinnnnn. 9% .eeiiieaaann. 14%........|....... 16%............. 56%
$800-UP -vvveeveeerrrerienanns Nfa...ccoeee..n. nfa........ 12% i, L 2 10%..ccuunnnnnnne. 0%
Portion of gross sales used for: Payroll' .................. 28.8%........... 27.7% ........... 28.3%....ccco.... 27.4%........|.... 26.4%.......... 29.3%
Lease/Mortgage .................. 13.8%........... 11.1% ........... 12.5%............. 13.0%........|.... 11.5%............ 9.4%
COGS2................. 27.0%........... 27.5% ........... 28.9%...cceennn.n. 28.8%........|... .28.7%.......... 23.9%
Net Profit .................. 13.2%........... 13.1%.......... 11..8%..ccuu....... 11.7%........0.... 12.7%.......... 10.6%
Operationss .................. 12.5%........... 16.3%........... 15.6%............. 15.6%........J.... 15.9%.......... 18.0%
Other4 .....ccoeeveeeenee. 4.7%. e 4.3% .cuuunnnnnn.. 2.9%.ciiiiiiinnnnn 3.5%.......fuue. 4.8%............ 8.8%

1 Includes all payroll (taxes included), salary of owner (if “hands-on” employee), unemployment taxes, workers’ compensation, health insurance, bonuses, etc.

2 Includes materials and supplies necessary to perform services.

3 Includes utilities, maintenance, company insurance, advertising, franchise fees, uniforms, freight, postage, administrative costs, office supplies, non-income taxes, training,
company vehlcle etc. used to operate business on a day-to-day basis.

4 Dues, subscnptlons warranties, travel/entertainment, etc.

Oil & Equipment

Total sales represented by #1 brand of motor oil

Customers committed to a specific brand of motor oil
Operations that implement used oil for heating purposes

Facilities equipped with lifts
Facilities equipped with pits
Percentage of pits equipped with safety covers

Facilities using evacuation systems for oil changes

Facilities using a filter crusher
Operations that have had gov'’t tank inspections
Type(s) of tank(s) used: Underground

Aboveground

Responses from states that have environmental motor oil tax

Operations that use scrap metal haulers
Operations that accept used oil from DIYers

Operations that accept used oil filters from DIYers
Operations that charge fee for accepting DIY used oil/oil filters

Operations being paid for their used oil
Amount per gallon

Operations that invoice customers for environmental fees
Average amount..........coccceeeeiiiiiiiiiiiee e

Per-gallon cost of highest volume bulk oil
Operators recycling antifreeze
Customers that buy synthetic lubricants
Percentage of business that is oil change

2000 2001 2002 2003

2004

Less than Less than Less than Less than | Less than More than

30 stores 30 stores 30 stores 30 stores | 30 stores 30 stores
............................ 81%...........81%............81%..........81%....)..... 81%............86%
...................... 56%...........46%.............45%..........42%.....}..... 68%.............5%
................ 23% ...c.......28% ............29%..........24%....)..... 21%. ...........21%
............................ 26%...........28%.............28%..........33%....}..... 28% .............9%
............................ 94%...........91%.............94%..........93%....}..... 94%......... 100%
............................ 65% .ccccec... 0% ceeveeeeee. 72%-eece.. 73% iecee. T1% e 77%
........................... 9% .eeveeenn 12% ceeevceee. 6%.eeee. 9% . 10% . 1%
............................ 44%............52%.............46%..........45% ....}..... 47% ...........T6%
............................ 39%...........39%............. 34%..........39%....}..... 49%...........81%
............................ 15% .o 1% e 12%.00. 15% oo 18% .. 0%
............................ 85%...........89%............. 88%..........85%....J..... 82%......... 100%
........... 46%...........41% ............37%..........34%...../..... 36% ...........7T2%

......... 8% oo % . T%
............................ 45%..........57%............ 65%
.............................. nfa......$0.12.......... $0.12

............... 45%..........44% ............ 42%
.......................... $1.19........81.32......... $1.30
.......................... $3.78.........%4.20........... $4.13
............................ 49%...........60%............ 56%
.............................. 6% oooveiieie 7% e 7%
............................ 84%.......... 79% ............ 76%

$1.51
$4.48

.......... 9% ...ccco0e.... 0%
........ 74% .......... TT%
....... $0.21 .........%90.24
........ 38%...........35%
....... $1.44 .......%1.62
...... .$4.66 .........$3.59
........ 73% ...........98%
.......... 7% ...cccc......8%
........ 75% covecc... 71%

n/a: question not asked

The 54% of Fast Lube Operations

Technicians Do So Through (LT30):

ASE
12%

that Certify

Franchise

AOCA
25%

20%

In-House
43%



Services 2000 2001 2002 2003 2004
Avg % of
Percentage of survey respondents Less than Less than  Less than Less than | Less than  price of Customers More than
offering following services 30 stores 30 stores 30 stores 30 stores | 30 stores  Service who Purchase 30 stores

Air filter replacement .........ccccooiiiiiiiiiiii n/a......... 100% ......... 100%............ 99%....J.... 100%....... $13.43....... 24%........ 100%
Windshield wipers/blades replacement ............... 96%........... 97% .......... 99%............ 99%....{...... 99%....... $16.19........ 13%........ 100%
Oil monitoring device reset........cccoccevevieeeiineeennnn 84%........... 88% ...cevnn 94%............ 96%....J...... 98%...uvirnnee n/a......... n/a.......... 81%
Differential S€rvice ............ccccevvviiiiiiiiiieic 97%........... 96%........... 96%............ 95%....]...... 97%....... $27.14 ......... 6%........ 100%
Serpentine belt replacement ...........cccccceeviiiieennn. 79%.ccccun. 87% .euevennn 80%....cc..... 84%....{...... 93%....... $52.86......... 5%........ 100%
Mechanical ATF exchange ..........cccccccoeveeennenne 78%........... 91% ..c........ 86%............ 85%....{...... 91%....... $81.47 ......... 8%........ 100%
Breather replacement ...........cccccceiiiiiiieeiciiineennn. 94%....cc.u.. 93% .eeveennn 90%....eeenn.n. 85%....4...... 89%......... $5.99......... 3%..cuennn. 99%
Additive Sales .........cccveiiiiiiiiiiii 89%........... 84%........... 89%............ 83%....4...... 87%....... $12.46......... 8%........ 100%
Fuel injector cleaning ........cccccevvveeeiiieiiiiieesiieens 65%........... 75% .cuvennn. 70%....cuu... 74%....|...... 87%....... $52.31 ......... 6%........ 100%
Mechanical full-block coolant flushes................... 73%........... 81%........... 79%............ 81%....{...... 85%....... $56.69 ......... 7%.......... 99%
PCV replacement .........ccoceiiiiiiiiiiiiiiecieene 85%........... 88% ..cccuvnnn 84%.....c..... 82%....)...... 84%......... $6.68......... 4%.......... 99%
Cabin air filter replacement ...........c.cccocvviieennennn. 39%........... 44% .......... 42%............ 70%....{...... 80%....... $32.60 ......... 5%.......... 98%
Chemical engine flush........cccccoviiiiiiieiiiice, 62%........... 62% ...oeenn. 68%............ 68%.......... 75%....... $16.87 ......... 6%.......... 93%
Fuel filter replacement ...........ccccoovviiiiiiciiienee 58%........... 66%........... 63%............ 72%....|...... 75%....... $33.69......... 7%.......... 80%
Light replacement..........cccooveeeiiiieeiiiie i 66%........... 79% .vvennee 72%...ccue.... 75%.... ... 75%..cucinnnen. n/a......... 5%..ccue.n. 96%
Clean windshields ..........ccccccooiiiieniiiiiiiiic 69%........... 81% ..o 79%....c...... 76%....{...... 73%..cc.nn.... nfa......... nfa.......... 80%
Oil changes on RVS .......ccceviiiieiiiiieiieeeeieee i 74%........... 75% cvvenne 75%....ccuu.... 76%.... ...... 70%....... $39.24 ......... n/a........ 100%
Transmission filter replacement .............cccccee 75%........... 80%........... T7%............ 68%....J...... 65%....... $65.61 ......... 5%.......... 79%
Manual transmission Service .........cc..cccooeevueennen. 95%........... 75% .......... 70%...c.u.... 63%....]...... 63%....... $67.95......... 5%.......... 80%
Synthetic transmission fluid sales ............cc.ceene.. 46%........... 63%........... 59%............ 62%....J...... 59%......... $7.01 ......... 4%.......... 41%
Tire rotation ..o 49%........... 59% .cccouvnn 53%..cceiueenne 58%.... ... 57%....... $15.91 ....... 10%.......... 99%
Vacuum CUStOMErs’ Cars .........ccccovceeeevcreeerineeenee 51%........... 56%........... 61%............ 55%....{...... 57%............. nfa......... n/a.......... 74%
Maintain/replace batteries ............cccccvvveeiiiiinnn.n. 40%........... 1% ... 36%...ceeennnn. 45%....{...... 50%..ccccinunnen na......... 3%..cueennn. 79%
Power steering flushes...........cccccoevciiiiiiiecineee 18%........... 30%........... 26%............ 33%....{...... 43%....... $53.20.......... 3%.......... 34%
Water-repellent glass treatments ...........ccccceenee. 42%..uuenne 45% ... 34%.....c...... 32%.... ... 41%....... $10.48...... 3% e 68%
Manual drain and refill of radiators....................... 69%........... 36%........... 36%............ 32%....{...... 35%....... $38.85......... 4%.......... 30%
Air conditioner recharge ...........ccccceviiveeeniniennnn. 29% ...ccone 39% .cocuvennne 32%..ccccuenn 35%.... ... 34%....... $67.24 ...... 4%** ..o 98%
Radiator, heater, air conditioner hose replacement.... n/a 26%........... 28%............ 37%....{...... 31%............. nfa......... 3%.......... 64%
Minor mechanical repairs...........cccceecvvveeeeeiinneennn. 25% . .
TUNE-UPS .o 23%. .
Brake ServiCe ........cccoiiiiiiiiiiiesieeee e 19% "
Perform oil changes on commercial vehicles......... n/a .
Wheel balanCing........cccoevveeeiiieeiiieee e 19% "
Shock & strut replacement...........cccccocvveveeeneenen. 15%........... 16%........... 14%............ 20%....{...... 13%.cccccnennne. e e 7%
Smog checks/emission testing..........ccccovveeeiiieenne 9% v 10% ........... 13%.cceeennnee. 12%.... ... 13%.ccveeeeiiiennn e e 71%
Air conditioner repair ..........cccoccveeeieeeecee e 13%........... 15% ........... 16%............ 16%....]...... 12%..cccnuen.. e e 7%
Oil changes on boats ........ccccocveeiiieeiiiiiciieeeiieen 8% .cccauennn 14%........... 15%..ccccnnee. 10%....fowee. 11%....$34.02** ......... nfa......... 4%
Mechanized engine cleaning system.................. 10%........... 12% ........... 15%............ 17%....|....... M%.e e e 64%
Windshield repair .........ccccceiiiiiiiiiieiiceecee, 7%......... 10% ..ovenennne 8%..cccrue.. 14%....)...... 10%.... $46.99* ...... 7% e 33%
Oil changes on motorcycles............ccceeevicieeneeenee. 8%........... 10%........... 12%.............. T%.... ........ 9%....$28.36*" ......... nfa............ 7%
Tire SAIES ..o 5%.ciiiiiannn 8% cvvriiiiann 8%..ccerunnn 12%....ceee 8%..ccccuenue. n/a......... e 4%
GaS SAIES ...eeeeiiiiieee e A% ..uueeene.... 3% e A% .o 3%.iereennns 3% i e e 4%
| * insufficient data to calculate **calculated from sampling rate of less than 10% n/a: question not asked
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